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ELECTRICAL DISTRIBUTORS ANTICIPATE MODEST GAINS,

ACCORDING TO NAED SALES EXPECTATION SURVEY
Over 73% of Respondents Reported Increased Sales in First, Second Quarter 2005

(ST. LOUIS, MO)...Sales expectations among electrical distributors show guarded optimism, according to the
National Association of Electrical Distributors’ (NAED) most recent Quarterly Sales Change Expectation
(QSCE) survey results. Of the survey’s 250 respondents, 73.6% expected positive sales for the first quarter
(Jan. to March) 2005. The outlook for the second quarter (April to
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All Regions Conservative in Estimates

All four geographic regions expressed similar sales results for the first quarter of 2005. The West was slightly
more optimistic (76.2%), followed by the Midwest (74.7%), South (71.8%) and Northeast (69.7%). For the
upcoming quarter (April to June), the Midwest (91.6%) and West (90.5%) have the most positive outlook
followed by the South (76.1%) and Northeast (75.8%).

Larger Companies Most Optimistic
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contact Branton White, NAED senior director of
technology and associate editor of research for
TED Magazine, at (888) 791-2512 or
bwhite@naed.org.

NAED is the trade association for the $70+
billion electrical distribution industry. Through
networking, education, research, and
benchmarking, NAED helps electrical
distributors increase profitability and improve the
channel. NAED’s membership represents
approximately 4,100 locations internationally.
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. forthe upcoming quarter (April, May, June 2005)?
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